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Collections and Archives  
 

 
 

1. [Women's History][ Women's Occupation][ Trade and Commerce ] A Collection of Advertising Promoting 

Women Owned Businesses 1815-1945. 1815-1945. A collection of 122 business cards, pamphlets, brochures, 

promoting women owned businesses of all types documenting women owned and run businesses.  |In many 

instances the material in the collection demonstrates the pioneering spirit of women -- starting wi th the woman in 

1827 who obtained a liquor license to sell spirituous liquor in  quantities under five gallons to the trance medium 

and the woman who cooks chicken dinners by appointment only.  When looked at in broad categories Medically 

related occupations was the top category, many were calling themselves disease specialists, such as 

dermatologist, face and head specialist or eye doctress, without evidence of of a medical degree.  Numerous 

others were proprietors of patent medicine businesses. There are  two photo business cards for Mrs. S. B. Murray 

an Eastern Manager of Murray's Infallible System Tonic (MIST) at a younger and older age. One woman uses the 

term Dr. and calls herself a Successful Scientific, Practical Physician with  the specialty of Female Diseases.  

Women in the "medical profession" started cropping up in a significant way in about 1900.  

 

The next major group is Millinery/Fancy Goods - employing all modes of promotion from embossed die -cut 

invitations to openings, to broadsides and bank note tokens.  An 1879 broadside depicts a woodcut of an elegant 

"French Millinery" in Charlestown. One card that really caught the eye was that of Anna Page & Sisters "High 

Class Millinery" with a photo business card of the six (6) sisters, but not one wearing a hat.  

 

Educators being the next category, mostly those with schools or willing to provide individual instruction,  

"special attention given to those who are delicate, backward or wish rapid progress". Another an instructor of 

dressmaking   

 

Dressmakers - mostly simple business cards with no need for embellishment. There are elocutionists/authors; 

includes a bookseller price list featuring predominantly female authors and a pamphlet for Helen Potter designed 
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as a book.  The Elocutionist category features Lectures on the history of Gipsy Life and Life Saving, not to 

mention the lecturer who also teaches elocution.  

 

 
 

Social Activities included Welfare and Reform such as Temperance Reformers and Missionaries to Suffragists and 

anti-suffrage petitions.  

 

Evangelists came into popularity in the early 20th Century promoting revivals and the saving of souls.  

 

The Metaphysical category include a tent medium, a Gypsy Palmist and Fortune teller and a sweet little calling 

card depicting images of bunnies promo ting a Trance Medium!  

 

In the category of Entertainment there is a letterhead for Volks' Garden Variety Theatre owned by Mrs. Paul Falk 

featuring Ladies' Entertainment including the Conditions of employment; an all girl band and Serpentina, The 

Serpent Lady.  

 

Fancy Goods includes those trading in  embroidies and mourning goods, hosiery, worsted and games.  | 

Hoteliers  includes boarding house and cottage owners.   

 

The miscellaneous category includes a florist, a woman running for warden, a grocer, a membership card for the 

Women's Land Army, liquor store owners, cooks,  and a maker of Was Flowers & Fruit. It also includes an 

announcement for a six (6) woman art show. The collection also includes a pamphlet for the Elizabeth Whittier 

Club and a woven silk bookmark  for the Woman's Relief Corps.  

 

The final category includes husband and wife teams, in each the wife is an equal partner; all with images from 

photograph business cards.  
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A List by category follows:    

Medical 22 

Millinery 14 

Education 10 

Dressmaker/Seamstress 9 

Elocutionist 6 

Fancy Goods 6 

Hair 6 

Evangelist 5 

Millinery/Fancy Goods 5 

Suffrage Movement 5 

Author 4 

Entertainment 4 

Inn Keeper 4 

Cook 3 

Merchant 3 

Metaphysical 3 

Social Welfare 3 

Social Reformer 2 

Women's Group 2 

Artist 1 

Farming 1 

Florist 1 

Politics 1 

Shopkeeper 1 

Millinery/Hair 1  

 

(#21000369)  $7,500. 

 

A complete listing of the materials in this collection is available HERE 

Around the turn of the Century women's photos began appearing in their advertising - proud to show the face of the 

business. 
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2. [Business Archive][ Railroad Timetables][ Transportation ] Delaware, Lackawanna & Western Rail -Road 

Employee Timetables, Rules & Regulations, etc.  and Ledger of specifics on all Trips .  . Scranton, PA. 1852-

1873. A three-fold business archive that provides the fundamental operational information on the Delaware, 

Lackawanna & Western Rail-road line. The archive Includes a majority of the Employee Timetables, Rules & 

Regulations,  Notices and special orders, plus two small broadsides   Additionally includes 210 pages of detailed 

ledger with information on each trip beginning on May 25, 1860 and concluding on February 14, 1861 detailing 

approximately 7980 train trips. The details include the Number of Cars, Kind of Cars, Where Taken, Description 

of Load, Destination, Where Left and the name of the Conductor.  The timetables, rules and regs and notes are 

tipped in at the tops of these pages. |The first 10 time tables are 1852 and for the Lackawanna and Western Rail-

road before the addition of the Delaware line. These forms are partially printed with hand penned informat ion on 

each train, it's content, the time tables and instructions such as "15 minutes is allowed between Factoryville and 

Tunkhannock to Breakfast and take Wood & Water".  There were nine (9) time tables in that year.  The Delaware 

Line was added in early 1853 and ushered in completely printed timetables and contented on with the numbering 

scheme thorough 1855 ending with No. 28. The first General Orders (Rules & Regs) where published on May 1, 

1854 and provided guidance to employees on wait times, time allowances, etc.  These rules were published 

periodically as changes occurred until April 2, 1860 when they became part of the timetable.  As time past the 

timetables increased in size until  they became so large, they started issuing different tables for various parts of 

the line in 1870. Along the way they went back to printing individual sheets with Rules & Regs.  |About 1860 

special bulletins were issued for small and/or important changes. In  1861 notices were sent re pay decreased due 

to decreases usage and less demand for coal.  In 1875 the Rules and Regs were once again published on the 

reverse of the regional timetables.   Includes 84 timetables and approx. 50 Rules & Regs for employees, notices 

and broadsides  from 1852 - 1873. Ledger measures 13" x 8 ½".   (#21011885)  $4,800. 

A wealth of information on the changes in rail travel from the 1850s - 1870s 
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Advertising  
 

 
 

3. [Advertising and Promotion][ Women's Fashion][ Furrier][ Broadside ] Illustrated Broadside Catalogue for New 

York City Furrier .  Daniel Homman & Co.  New York, NY . Oct. 1868. A 23" x 16 ½" illustrated broadside catalogue 

depicting the various product, each with an illustration, general description  and pricing information. There are 

two major style categories - Mode de Paris and Metropolitan & Cosmopolitan Styles. A narrative at base 

describing new trends e.g. Parisians had adopted  winter fashions including the Boa, Cravats and Scarf, while the 

Americans still cling to the Eugenie Collar and Talma.  The narrative additionally describ es how their product 

lines align or differ from these trends.  Additional promotion for the company.  Printed in black and white.  

Reverse is blank.    (#20200856)  $125. 

Letter folds, some separations along folds. 
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